
SUMMARY : The present study was conducted with specific objectives to study knowledge and
adoption of sugarcane production technology. For this study Latur district was selected and from
Latur district two talukas viz., Chakur and Udgir were selected. From these two talukas twelve villages
were selected randomly and ten respondents from each village were selected, i.e. 120 respondents from
12 villages constituted the sample for the study. Ex-Post Facto research design was used for the
research study. The major constraints faced by respondents in adoption of sugarcane production
technologies were lack of knowledge about the identification of insect and pest, lack of availability
water and lack of knowledge about scientific plant protection measures. The majority of the respondents
suggested that information should be provided about identification of insect and pests of sugarcane
crop and their proper control measures, permanent water resources should be available i.e. farm pond
and to provide the information about sett treatment.
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